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We have given 4 days Training programme on Managing Public Relations and Awareness 

Campaigns at IIM Calicut, The main aim of the programme was to make us aware about the 

current trends and happenings in the field of Public Relations.  

 

Our session has started with the topic Campaign Planning and Corporate branding  by a 

Faculty Named Keyoor Purani, We were able to understand very useful information about 

campaign planning and the Branding, He have  shown us with many successful advertisements 

and brandings, and he defines Public Relations & Publicity as a way to Promote/ protect 

company’s image in an indirect way, in conclusion the first days class was about Planning 

effective communication campaigns as a part of PR to improve our Brand Identity 

 

Second day, Class was led by Deepa Sethi and the topic was “Being Camera Ready” and 

impressive writing. First session of the class dealt with how a person must behave in front of the 

camera, we all have learned how to behave in front of the camera and some do’s and do not’s , 

and the next session was about impressive writing, we have created some advertisements and 

press releases as a part of the session. The full day was like practical session, she have also said 

some basic laws of impressive writing 

 

Third days Class was again by Keyoor Purani and the class was about Campaign planning and 

non traditional Public Relations, this day we have analysed some communication campaigns that 

have led by various PR Agencies and how effective they were, The PR Campaigns must always 

focus on the targeted audients, we have also discussed about the major differencesbetween PR 

and Advertising. We have also discussed about various media tools we can use effectively for the 

campaign planning like 

 Press Release 

 Press Conference  

 Advertisings 

 Panel Discussions, etc… 

 

 



 

 

 

 

Final Days discussions was about Corporate Social Responsibility by Prof.Venkataraman S and 

Website and Digital Communications by Prof. Mohammed Shahid Abdulla, Corporate Social 

Responsibility was a lesson about how a corporate must be responsible to his society like we are 

fellow beings of the mother earth and we have some responsibilities towards it. And in 

theWebsite and Digital Communications session we have discussions on the topics about how to 

post and market using social media and other web related platforms. Effective ways for social 

media marketing was a main topic of this sessions 

 

Conclusion  

The Programme was Useful in Identifying various methods of campaign planning and effective 

Public relation Methods 

 

Positives 

 Faculties with good knowledge and Experience 

 Faculties Have good knowledge in their topics 

 Good hospitality and environment  

 

Drawbacks 

1. The class was totally on a corporate manner, Being a Public Organisation we can’t do that 

much things as a corporate institution can do 

2. If they add more practical sessions also, that will be more useful 

 


